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About me 

 Chief Marketing Officer, SEOmoz 

 Formerly Rhapsody, DocuSign, 

Speakeasy, BestBuy.com, Microsoft 

 UW MBA 

 WTIA Marketing Committee Advisor 

 Email: jsteven@uw.edu 

 Twitter: @jamies 
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The Search Marketing Landscape 
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100 Billion Searches 

Each Month! 
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As of Sept-12 

67%	

16%	

12%	

4%	 2%	

Google	

Bing	

Yahoo	

Ask	

AOL	
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Organic vs. Paid Search 

Organic 

Paid 
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Organic vs. Paid Search 

90% of Clicks 

10% of Clicks 
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Click-Through Rates 
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Vertical Search 
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Local Results 

Probably doesn’t get traffic 

like most “#1” results 

Completely different ranking 

algorithm than standard 

search results 
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Image Results 
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Image Results 
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Video Results 
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News & Blog Results 
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Shopping Results 
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Instant Answers 
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Instant Answers 
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Instant Answers 
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Instant Answers 

News Results 

Real Time Results 

Local Results 

Image Results 
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How Search Engines Work 
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Crawling & Indexing 

Without links, the 

engines might 

never find this page 
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Calculating Query-Independent Metrics 

Via www.opensiteexplorer.org 
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Many Domains vs. One Domain 

VS. 
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Domain Authority 
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PageRank 
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The Flow of PageRank 
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PageRank is Split Evenly Between the 

Links on a Page 
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Algorithmic Ranking Factors 

http://www.seomoz.org/article/search-ranking-factors 

Ranking Factors 
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Query Deserves Freshness (QDF) 

QDF 

QDF 

Normal Results 
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Query Deserves Diversity (QDD) 
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Algorithmic Ranking Factors 
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Site Accessibility 
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Crawlability / Link Architecture 
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Duplicate Content & Canonicalization 



SLIDE MASTER – COVERPAGE 

Advanced Interactive Marketing 

Duplicate Content & Canonicalization 
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Canonical URL Tag 
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301 Redirects 

302s 
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Duplicate Titles & Meta Descriptions 
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Search Friendly URLs 

www.nationalgeographic.com/animals/african-elephants 

Single domain 

Shallow folder structure 

with relevant words 

Keywords in page name, 

separated by hyphen 
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Search UN-Friendly URLs 

Xyz3.nationalgeographic.com/a/?q=31z&mg=vv7z&sd=8 

Unnecessary 

Subdomain Dynamic URLs don’t perform as well 

as static and engines recommend 

against more than two parameters 

No keywords in the URL string 
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Fixing Broken Links & 404s 
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Blocking Robots 
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Blocking Robots 
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XML Sitemaps 

www.sitemaps.org/protocol.php 
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Webmaster Tools (Google) 
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Webmaster Central (Bing) 
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Search Engine Guidelines 

www.google.com/support/webmasters/bin/answer.py?hl=en&answer=35769 
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Building Accessible Sites 
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Title Tags 
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Meta Descriptions 
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Tag Length Recommendations 
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Anchor Text 
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Page Copy 
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Image Alt Attributes 

Good keyword 

usage in the alt tag 
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Not So Important 
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Meta Keywords Tag 
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H1, H2, H(x) Tags 
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Search Engine “Submission” 
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Keyword Research + Targeting 
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Determine Relative Volume Levels 
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Identify High Value Keywords 
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Predict the Effort Required to Rank Well 
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Choose the “Best” 

Words/Phrases to Target 
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The Keyword Demand Landscape 
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Quick brainstorming categorization 

 High value/high traffic 

 Niche/targeted keywords 

 Branded keywords 
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The Long Tail of Keyword Demand 
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Algorithmic Ranking Factors 
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Link Building Strategies 
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What Goals Can Link Building 

Help Us Achieve? 
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Bolster Individual Rankings 
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Improve a Domain’s Ability to Rank Pages 
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Achieve More Complete Indexation 
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Drive Traffic & Branding Awareness 
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Send Converting Traffic 

Image Credit: websiteoptimization.com 
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Tools for Competitive Link Research 

• Yahoo! Site Explorer 

• Open Site Explorer 

• Majestic Site Explorer 
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Open Site Explorer 
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Open Site Explorer 

Highly Correlation w/ Rankings 
Data updates monthly from the 

Linkscape web index (approx. 60% the 

size of Yahoo!/Google/Bing) 
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Open Site Explorer 

Poor Anchor Text Spells Opportunity 
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Social Media & the Web’s Influencers 
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Influencers on the Web 
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The Power of the “Linkerati” 
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Content that Appeals to Influencers 
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Deep breath. 
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Questions? 

Feedback welcome. 

jsteven@uw.edu 


